
Communications Report for Nov. 2, 2017 

The following are a list of activities undertaken by the communications staff since the last board 
meeting. 

• Radio Promotions: We have been interviewed on WMT 2 times totaling approximately 18 
minutes since August and KXIC twice totaling 10 minutes. Also on WOC Davenport, 8 minutes. 
WHO Des Moines did an interview with Chris Whipple and promoted the banquet as well. 
Length unknown, but over 10 minutes. All of these were free of charge. 

• We have posted two op-ed articles in the West Branch Times, gaining almost 1 full page of 
coverage at no cost. 

• Member Drive mailing- we mailed 5,000 letters to addresses in Iowa City and Coralville offering 
membership information. One response netted a $1,000 benefactor member. 

• American Road will come out the week after Thanksgiving. 
• Facebook reaches over 5,000 people per month, and ad promos for the banquet reached 8,500 

people. We have 539 ‘Likes’ for the page. 
• Through Iowa tourism, we placed a discounted ad in Midwest Living magazine to promote the 

current temporary exhibit and we received 345 reader inquiries to which we responded with a 
customized letter and brochure inviting them to the Hoover Campus. 

• We continue to send an e-newsletter every month to all members and any email we have, which 
numbers about 3,500. The open rate averages 25% monthly. 

• Our grant for Google advertising garnered us 12,200 views and 505 clicks since August, valued at 
$690 in free advertising. This was for generic promotion of the Hoover Campus. 

• Our website has 844 page views in the last month with the most popular page being the 
uncommon student awards section. The banquet came in 2nd. 

• Our AM690 radio broadcast has been duplicated and placed on the city of West Branch’s 
website for public consumption. It, like the radio signal, is changed weekly to provide local 
current events on the Hoover Campus. 
 


